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National Specialty Coffee Tableware & ProWine Hong Kong
Pavilions &Tea Hospitality Supplies @ HOFEX
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Exhibitors!

quality of buyers never “This year's HOFEX offered an unrivalled product showcase -
pulling together the best from each F&B and hospitality
category. | would like to praise the way HOFEX categorises
suppliers based on sectors and countries. I could easily locate

; what I was looking for in the large exhibition hall.”
Ms Paulin Yeung
Senior Brand Manager

Nestlé Professional Hong Kong and Macau %

We've been looking for ways to reconnect with regional
buyers ever since the pandemic and we’re happy to
meet so many target buyers from Hong Kong and the
Mainland China this year. It's a good sign for us to
expand further.”

“I'm surprised by how packed the show is! I've met so many old
friends and new industry peers, sharing past practices and
latest market insights to achieve win-win. We highly
recommend HOFEX to all F&B & hospitality practitioners and we

look forward to what HOFEX will bring next year!”
Cyrus Chan

Managing Director

Ping Shan Foods Co.,, LT
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Strong Association and Industry Support

Strong support from local and regional associations.

Website

An essential orientation tool that enables current and potential
customers to browse through your company, products and booth
location prior to their visit.

Direct Mailing

A series of promotional materials will be sent to over 40,000
international and regional buyers.

Trade Magazine, Newspaper and Online Media

Leverage our industry connections to gain extra exposure in a
wide range of overseas and regional F&B media coverage.

Social Media

Visitors can get hold of the latest market news and event details
on our social media platforms.

Food & Beverag

Other Service Providers

ated & Manufacturer

Bar [ Restaurant / Bistro / Clubhouse

Hotel [ Resort [ Serviced Apartments [ Theme Park
Catering [ Fast Food
Bakery [ Coffee Shop [ Café

F&B [ Hospitality Management Service & Consultancy
Convenience Store [ Department Store [ Supermarket
Foodservice Equipment & Supplies

ndustries

Beauty [ Health [ Organic Food
Wine & Wine Related Services

Academic [ Association [ Training Institute / Government Organisation
Cooking Studio / F&B Workshop
Advertising / Marketing [ Media

E-newsletter

With more than 35 issues sent throughout the year, our show
e-newsletters reach over 75,000 subscribers.

VIP Nomination

VIP/Visitor invitation letter will be sent automatically to potential
buyers nominated by exhibitors.

Telemarketing

Our professional telemarketing team keeps close contact with
prospects to deliver show information.

Hosted Buyer Programme

HOFEX's Hosted Buyer Programme is specially designed for
overseas senior decision makers to source and connect with our
exhibitors in a cost-efficient manner. The programme offers a
wide range of benefits that may include:

* Accommodation

Transportation

Airport [ Hotel Transfer

Exclusive Business Matchmaking Services

Access to Hosted Buyer Lounge, and so much more!
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Space Only Wal Premium Package

US$535/m2(min.18 m 2) US$590/ m 2 (min. 9m2) Us$630/m 2 (min.18m 2)

Organiser: Informa Markets International Sales Office — Worldwide
Q@ 17/F China Resources Building, Q 240 Blackfriars Road,
() o 26 Harbour Road, Wanchai, London SE1 8BF,

U Hong Kong United Kingdom
. . +8523709 4981 . +44207560 4309
Informa & MsGrace Lee [ Mr Terry Tse & MsFiona Murray

markets & Exhibit@HOFEX.com & Exhibit@HOFEX.com



